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Best Practice:  Initiatives for Women Empowerment 

Goals and Objectives 

 To provide boundless opportunities for the growth and development of girl students of 

the institution. 

  To encourage leadership for women empowerment initiatives on and off the campus.  

 To address issues related to girl students  

 To conduct programmes for the holistic development of  girl students , including lecture 

series, self-defense training camps, health awareness camps workshops for  personality 

development and development  of  entrepreneurship skills 

 

Context:  

Empowering women by  building confidence  their confidence and making them independent 

and self-supportive.is the need of the hour.  The college provides conductive environment for 

women so HNCC is the most sought after college by girl students. As the college provides safe 

and secure environment in the campus, near to 50% of the total students of the college are girls. 

. Since the college has more the 50% of female students, Women empowerment has been an 

important issues in the delivery of curriculum as efforts are takento make girl students competent 

enough to face the challenges of the society. 

 

The Practice 

The College conducts a number of activities to create awareness among women about Gender 

sensitisation, Gender Equality, Laws for Protection of women etc.  Guest Lectures, Health Check 

up Camps, Self Defence training Camps, Workshops are organised to empower girl students, 

boost their confidence, develop  entrepreneurship skills,  make them self dependent and also 

keep girl students fit and defend themselves.  

. 

 The Women Empowerment Centre –Hirkani was set with the following goals and objectives:  

 To provide boundless opportunities for the growth and development of girl students of 

the institution. 

  To encourage leadership for women empowerment initiatives on and off the campus.  

 To address issues related to girl students. 

 

 To conduct programmes for the holistic development of  girl students , including lecture 

series, self-defense training camps, health awareness camps workshops for  personality 

development and development  of  entrepreneurship skills 

Various programs, including guest lectures, self-defense training camps, health checkup camps 

workshops for personality development, self defence and development of entrepreneurship skills, 



are conducted for the holistic development of girl students.These programmes also give an 

opportunity for the girl students to meet successful women in the various areas of the society 

 

Women Empowerment Programmes for the Year 2019-20  

Self Defence Training Camp for girls: 

5 days self defence training camp was arranged from 1-3-2020 to 5-3-2020, in which in all 200 

girls of sections had participated of of B.Com, BBA and BCA sections. The camp was conducted 

by Adv. Swati Birajdar (Trainer). She taught students several techniques to defend themselves 

through a scheduled workout. Every year this mega event is organized by Women Empowerment 

Centre –Hirkani, Department of Physical Education and Sports. 

Swastha- Health Check-up Camp:  

HB and Health checkup camp for girls was organised on 31 December. 200 students took benefit 

of this camp. It was jointly organized by Women Empowerment Centre –Hirkani, NSS Unit of 

the college and Hegdewar Blood Bank, Solapur.  

Mural Art Workshop 

2 Days ―Mural Workshop‖ was arranged for girls on 5
th

 & 6
th

 March, 2020 with an objective to 

tap creativity of students and empower them to start their own enterprise. Total 31 students had 

participated and created their Mural Art. The workshop was conducted by Mrs. Vaishali Tengale. 

Guidance Sessions:  

1. Guidance on Tips for Health Care was given by Dr Shailesh Patni on 31
st
 December, 

2019. 

2. Guidance Session on ‗Diet and Nutrition for Physical and Mental Fitness‘ by Dr. Padmaja 

Gandhi was held on 05 March, 2020. 

3. Interactive session on ‗Rights and Laws related to Women‘ was organized on 9
th

 March, 2020 

by Vishakha Committee in which Adv. Shailaja Kyatam guided and discussed with students the 

laws related to Rights and Protection of Women. 

Workshop on Personal Grooming  

Workshop on Personal Grooming for confidence building and personality development was 

conducted on 10 March, 2020 by Mrs. Aboli Shah (Sapphire Trainer, Oriflame). She also guided 

students on ―Opportunities in Network Marketing‖. During workshop, live demo of certain 

products was given.  

 



 

Creations- The Poster Competition:  

Students were given an opportunity to Explore their creativity by picking up their pencil, brush 

and participating in the poster competition on the topic ‗Gender Equality in India :Past and 

Present Status‘. Students from PG and UG section enthusiastically participated in the 

competition held on 13
th

 January, 2020. 

Expressions--Essay Competition:  

Essay Competition on topics related to Gender Sensitisation was organized on 12
th

 January, 2020 

(Yuva Din). Students expressed their opinions enthusiastically on the topics -Gender 

sensitization through education, Glass ceiling –Reality or Myth and Gender Equality in India.  

 

Evidence of Success of this Practice 

 A large number of Girls students participated in the different   Initiatives taken by members of 

Women Empowerment Centre- Hirkani. The programmes have been organized every year with 

good response showing the dedication of the institute to the cause of empowering girl students 

though this practice.  

  

Self Defence Training Camp for girls-     2014-2019 

 

 

 

 

 

 

Year Date Participants 

2019-20 March1 to March 5,2020 B com, BBA, BCA students 

2018-19 Aug 14 to Aug 20,2018 B Com students 

2017-18 July26 to July31,2017 B Com students 

2016-17 July1 to July7,2016 B Com students 

2014-15 Aug14 to Aug 20,2014 B com, BBA, BCA students 

2013-14 Jan 4,  to Jan 14,2014 B Com, BBA and BCA students 



 
 

 

 

 

b) Workshops 

 

 

Prog Guest Date Participants 

Mural Making Vaishali Tengale March5 to 7,2020 B com, BBA, BCA students 

Personal Grooming Mrs Aboli Shah  MBA, BBA ,BCA students 

Cake and Icing  Mrs Bhavesha Shah Jan 21,2019 B com, BBA, BCA students 

Zhumba   Oct 5 to 7,2018  B BA students 

Personal Grooming Ms Sonal Panchal Jan 28,2019  B Com 

Creations- Mrs Rashmi Shah  B Com 

Jewelry Making Mrs Rashmi Shah   



 

 

b) Health Check up Camps (2014-2019)    

 

 

 

D) Guest Lectures and Guidance Sessions  

 

Year Programme Date No of Participants 

2019-20 Health Check up Camp for girls 31 Dec,2019 175 

2018-19 Hb testing Camp for boys and girls 29 Sept,2018 178(Girls), 70(Boys) 

2017-18 Heath Check up Camp 27 July ,2017 105 

2016-17 Hb Check up Camp  4 July,2016 71 

2014-15 Hb Check up Camp Aug 8, 2014 159 

Sr No Programmes  Date Participants 

1 Poster Competition Gender Equality 13/1/2020 Students 

2 Essay Competition Gender 

Sensitisation  

14/01/2019 Students 

3 Motivational Talk Dr Mrunalini 

Fadnavis 

March 08,2019 Students and Staff 

4 Meditation for Stress 

Management 

Ms Unmani 

Jange 

August,28,2018 Students 

5 Yoga camp Ms Maya Gandhi 10 July to 14,2017 Lady Staff 

6 International Yoga 

day 

 21 June Staff and Students 



 
 

 



 

 

 

 

 

 



 

 

 

 

 

Obstacles faced/Problems encountered:  

Not all Girl students whole heartedly participate in activities for women empowerment. Many of 

them hesitate to attend lectures on gender issues, health checkup camps etc due to 

embarrassment. However they express satisfaction after attending these programmes. 

 

Contact Details: 

Name of the Principal: Dr. Satyajeet Shah 

Name of the Institution: Hirachand Nemchand College of Commerce , Solapur 

City: Solapur: 413 003 

Accredited Status: NAAC re-accredited with ‗A‘ Grade(III Cycle valid upto 22 Jan, 2022) 

Work Phone: 0217-2656100    Fax:0217-2656121 

Website: hnccsolapur.org 

 

 

 

 

 



Best Practice 2 

Programmes for Entrepreneurship Development: 

Udyamdeep and Kommerze Arena 

Goal:   

1. To encourage and support students to start-up their own enterprise 

2. To promote entrepreneurship skills among students 

3. To give first-hand experience of trading to students 

4. To instill the marketing skills amongst students 

 

The context: 

 Teaching and learning can become inherently spontaneous and student-centered when moved 

from the confines of the classroom into the ‗real world‘ at large. At HNCC, students are 

therefore taken beyond classroom boundaries and engaged in a meticulously and carefully 

planned mix of academics and extra-curricular activities. UDYAMSHEEL---The Entrepreneur 

Development Cell of the college aims to inculcate entrepreneurial skills amongst students. 

Various activities are organized to encourage students to start their own enterprise by making 

available guidance, infrastructure and basic provisions. Students are given opportunity to learn to 

bring theory into practice, earn through marketing and selling their products and experience the 

challenges of the competitive world. 

The Practice:  

1. Udyamdeep : In order to give first  experience of trading to the students to start their own 

enterprise and to promote entrepreneurship skills among students Udyamdeep—the  trade fair 

was organized just before Diwali festival. Registration of stallholders and their items was done 

Provisions for initial startup and setting the stall was made by the college. Each registered group 

was given a staff of specific dimension in the huge pendal erected for the same. Participants were 

asked to prepare a budget statement before and then required to submit profit and loss statement.  

In this exhibition students were encouraged to set up stalls of clothes, chaddars, pooja material, 

diwali special items like soaps, scented hair oil, agarbatti , books, diaries, Diwali eatables etc. 

In the year 2019-20  the event was organized on 12 and 13 Oct,2019. This year event was 

extended to two days taking into account the tremendous response and demard from buyers and 

sellers. 62 stalls displaying a variety of products were set up by our budding entrepreneurs—our 



students. The exhibition was visited by all stakeholders and public at large and was appreciated 

for the quality of products on sale and the marketing skills of students

 

 

2. Kommerze Arena: In order to instill the marketing skills of students a noteworthy activity, 

Kommerze Arena was started in the year 2015-16 . Proposal for food stall are invited by from 

interested  students in groups. What makes this event unique is that students are given 

opportunity to market their product before the prospective customer, college students. Audio 



visual media - video clips are used to advertise their product in which the participating group.  

producing ,directing and acted by participating students It was shown to students, the prospective 

customers. The participants prepare budget estimate for their stall, sell the product and submit 

their balance sheet at the end of the day.  

 Then they were asked to After the event participants were required to submit profit loss 

statement. The group with highest profit was awarded prize. Prizes were also for best stall and 

innovative product. 

 Students enthusiastically participate in the competition, in which awards are given for Best Stall, 

Optimum Profit, Best Marketing and Innovative Product. Stalls serving a variety of mouth-

watering food items and mind boggling nomenclatures attract good response from  Present and 

past students who actively participated in this event. 

 This year 2019-20 the event was organized on  on 4 Jan, 2020. Awards were given to students 

for advertising the products. Small video clippings were prepared by teams to advertise their 

products. The awards were given by My Akshay Jhaveri, Director, Jhaveri Advertisers .

.  

 



 

Evidence of Success: The two events got a tremendous response from students / sellers‘ side as 

well as from buyers‘ side.  Different stalls with maximum five students in each stall--- 

participated in the trade fair. In Kommerze Arena a number of stalls serving variety of 

mesmerizing food items and staggering nomenclatures attracted large crowd. A large number of 

students  participated in the event in which prizes were given for Best Stall, Highest Profit, 

Innovative Product and Best Promotion The stalls were visited by large outsiders who 

appreciated the quality and price of the things and the marketing skills of the students. The profit 

earned by students, the learning experience, the videos prepared by students to market and 

promote their products and the feedback given by visitor  in the visitor‘s book itself  is evidence 

of success. 

Udyamdeep: 

Year No of Stalls  No of Student Participants Turnover 

2019-20 60 300 Approx Rs 5,00,000/- 

2018-19 62 300 



 

Glimpses---Udyamdeep and Kommerze Arena 2019-20 

 

 

 



Kommze Arena:  

 

 

Obstacles faced/Problems encountered: 

Exact amount of profit and turnover was not possible as students tend to misquote turnover and 

profit. The committee is working to find possible measures to monitor on this front. 

 

Contact Details: 

Name of the Principal: Dr. Satyajeet Shah 

Name of the Institution: Hirachand Nemchand College of Commerce , Solapur 

City: Solapur: 413 003 

Accredited Status: NAAC re-accredited with ‗A‘ Grade(III Cycle valid upto 22 Jan, 2022) 

Work Phone: 0217-2656100    Fax:0217-2656121 

Website: hnccsolapur.org 

 

 

 

 

 

 

Sr No Event Date and Year No. of Stalls 

1 Kommerze Arena- 1 2015-2016 31
st
 December,2015 30 

2 Kommerze Arena- 2 2016-2017 24
th 

September 2016 35 

3 Kommerze Arena- 3 2017-2018 28th December 2017 33 

4 Kommerze Arena- 4 2018-2019 4th January 2019 36 

5 Kommerze Arena- 5 2019-2020 4th January 2020 45 


